
Space  
defined

Bryn Davies’ work expresses his natural strengths – 
composition and space. With a design background 

and a head for the long-term outcome, he also  
communicates quiet confidence in both the quality 

of imagery he’s producing and his chosen career path

B ryn Davies started working for IKEA as a junior 
in the design team 12 years ago. It began as an 
internship during a gap year before university. 

But in the end he never went to university. Instead, he 
spent a couple of years shadowing colleagues on an  
in-store design team. 

Retail design is a lot to do with concepts: everything 
from creating the footprint and layout of a store – and 
in turn considering how customers respond to different 
stimuli and the order such things come in – to product 
display, retail support areas and office spaces. Bryn says: 
‘You work with art directors and graphic designers and 
it’s a very collaborative process. It’s a group dynamic.’ 

Spin on a decade and Bryn still has a strong 
relationship with IKEA via his own company: ‘I carry 
out design consultancy for them, usually abroad. You 
work within a brief but you have to understand the 
cultural and wider significance and local expectations.’ 
Bryn’s travels take him to China and Sweden, meeting 
people from different cultures but all the time working 
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towards a shared overall goal and brand ideal. Think-
ing about how this side of Bryn’s working life educates 
his photography is itself many layered. Space is the first 
biggie. It’s noticeable how well his pictures sit on a page. 
Then there’s scale – see left how his image contains both 
towering rock formations and what must be huge trees 
seeming small and fragile – that drags your eye up and 
down. You’re pulled inwards by the careful exposure that 
offers subtle distance detail. Hence the ‘potential’ of the 
image is by its make-up huge.

Now based in Liverpool, but still travelling on and 
off for perhaps six months of the year, Bryn mixes what 
we might loosely term ‘fine art’ photography with a spe-
cialist print service and his design consultancy business.
‘I began to concentrate on fine art photography about 
two-and-a-half years back,’ says Bryn. ‘It’s not a good 
business model to begin with, but I can be away for 
half the year and it fits well with that as I can utilise 
my travelling time to build up imagery and then print 
and exhibit on my return. Before I got so specific I was 
tending to promote myself as something I wasn’t always 
available for.’ A few years down the line and Bryn’s 
established a 50:50 split between fine art photography 
and design work. He has a healthy perspective on selling 
fine art: ‘The idea is that you’re expanding creative pos-
sibilities – in general I’d say fine art is the commercial 
workflow in reverse: you initiate a project and then find 
ways to make a £.’

Print sales themselves don’t make a proper living, but 
Bryn has developed a group of services around the time 
he spends on fine art projects, including photographing 
and reproducing other artists’ work and printing for 
other photographers. He says: ‘It’s a service and then 
you’re also expanding your own profile and network 
within an area. It’s about being a part of the collective 
and I have a passion for printing – it remains rather 
a lost art. So much photography comes to an end on 
a computer. It’s interesting when you’re printing for 
photographers, illustrators and artists how differently 
they view their own work. Illustrators are more likely to 
have the third party in mind. And it might be surprising 
to hear that often photographers hand over a file and 
have less involvement. But the best way forward is to be 
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involved in the whole process.’ That, of course, demands 
a consistent workflow and knowledge the original work, 
the history of the file, and maintaining expectations 
and perceptions of the process. It’s such a difficult line 
to tread, printing for other image-makers: ‘If you go 
through the process step by step and are completely 
open about what is happening and what the variables 
are and why, then you can achieve success and develop 
a relationship with the artist and the work. When it 
is your own work you have the emotion attached to 
it, whilst as a printer I am working in a dispassion-
ate way, and am only concerned with what is accurate 
and precise.’ Bryn works through an art agent and has 
invested a great deal in equipment and knowledge but 
is crystal clear in his communication about the process: 
‘Print reproduction doesn’t aim to compete with an 
original work. Its aim is to be a work of art in its own 
right.’ This is a statement that can apply to all mediums 
of course. He’s working with an Epson Stylus Pro 3880 
printer and museum grade 310gsm Canson paper: 
‘The Baryta Photographique; Edition Etching Rag; and 
Arches Aquarelle Rag are my main offerings but it’s 
important to realise that the quality of a print is related 
to a good paper choice in keeping with the image. For 
instance, a high-contrast black and white photograph 
combined with a Baryta paper will maximise the tonal 
range, whilst a watercolour reproduction will benefit 
from the texture of an Aquarelle Rag. Then there’s other 
variables such as scale, sharpness and viewing distance. 
It’s a bit of a melting pot and the only way forward is to 
fully communicate how these variables translate to the 
image to be printed.’

Bryn’s print services are just another part of his busi-
ness that helps keep the pressure off of the fine art work 
he produces himself: ‘It’s a slow burning process, fine 
art photography. You have to give it time to let it grow. 
The role of commercial work is partly to support your 
mindset when it comes to fine art. Or in other words 
it’s healthy to have a steady revenue stream to balance a 
risky or unknown side of your work. And then if you’re 
doing fine art just to sell prints then you might as well 
be working to a brief and it’s actually become a com-
mercial job – you’ve missed the point entirely.’
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Design, of course, demands the abil-
ity to be objective and treat a brief as 
exactly that – not be promoting a vision 
of your own. It’s possible to detect the 
designer attitude in Bryn’s photographic 
work. Even where people are present 
in his images, he’s not in the way, not 
imposing himself on the environment. 
‘A big company might have it’s own 
concept already,’ says Bryn. ‘I don’t have 
to enforce any developing ideas into a 
design assignment. The cultural inspira-
tion I gain along the way is reinvested 
into the fine art projects. I have been 
in China for a year across the last three 
and it has had an amazing impact on 
my perceptions and it’s your influences, 
thoughts and feelings that go into im-
agery you are producing “for yourself ”.’

When the results are intensely 
personal, how do you distinguish and 
articulate what you do? Bryn replies:  
‘It is something that you have to be 
championing – generic is nothing. 
There are a lot of shortcuts but quality 
stands out over time. I am going for the 
long game. Very few will make a work-
ing income just from fine art activity so 
you have to be constantly developing a 
portfolio of skills. You have to separate 
everyday income from what you are try-
ing to say as an artist – the two can’t get 
muddled up. And fine art is not about 
being a one-hit wonder – it’s about 
looking back over a long period of time 
and seeing that you have achieved a 
body of work that is part of you.’ 

Back on the print side people might 
come to Bryn and say they need this 
and that in two hours and yet there’s a 
lot wrong with the image and its techni-
cal aspects. Bryn comments: ‘They 
might be happy for me to wade in and 

be in charge of it and that immediately builds a rela-
tionship. But I’m not a print factory – I offer a bespoke 
service, not a hot folder. Across all my work I’m looking 
to grow a reputation and develop on the scene. I think 
it has helped me slow down, to set my own goalposts. 
Part of fine art is about dealing with rejection and  
opportunity in equal measure. An image might be of a 
good standard but communicates the wrong message.’ 
The personal in ‘personal work’ should be respected…
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When the global leading industry fair opens in autumn 2014, the entire photo world will be casting 
its eyes on Cologne. photokina is the centre of attraction for experts from the industry and trade, 
for manufacturers, service providers, professional users and photo enthusiasts.
For good reason: This is the only show at which the many worlds of imaging are represented in all 
their facets – from taking photos to saving them, from processing to printing. When the worldwide 
business meets up to network, you shouldn’t be missing: Be there and discover new trends and 
technical innovations fi rst-hand ! 

The must-attend event for professionals.

DISCOVER THE MANY WORLDS OF IMAGING.
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up to 40 % !
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 Bryn’s series ‘abstracts of industry’ – part of which is 
shown here – started off as a reccy. Bryn says: ‘I was  
interested in artists from the industrial age and where 
their influences came from. I had proper location 
access and the initial work was then seen by a firm of 
architects – they asked me to develop the series for their 
office spaces. I’m printing these as large-format images 
– they were taken on a Nikon D800 so you can go to 
A1 and beyond without any resampling. But the fact of 
it becoming a revenue earning work doesn’t change the 
project – you’ve initiated the idea and present a series 
of those works. But I will stress I wasn’t just turning up 
and hoping for the best – it wasn’t a guerilla tactics kind 
of approach.’ Bryn concludes by offering an insight into 
the fine art mindset: ‘You have to be happy in your own 
skin, be happy with the work you have produced. That 
avoids envy and provides security in what you are doing. 
There are artists who identify what the public wants, 
and sell more prints. But that’s not art – it’s a process. 
You must eliminate the excuses. It’s not what you do but 
why you do it. That’s what fine art really is.’ tP

indigenousimages.com
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